
Mobile Trending in Real Estate
What’s happening and why you need to care!
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President

‣ 36,000 websites since 2000
‣ 2 Billion page views
‣ 3,600,000 listings updated daily
‣ Leads!
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Your Business
&

Your Customers!
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Mobile Trending

Friday, September 7, 12



Mobile Trending Concerns

• The industry isn’t really discussing it!

• Any discussions that are happening are product promotion and 
self-serving

• Customer behavior is changing rapidly 

• Looking at 2013 trends is critical

• By the end of 2013, 60% of your customers will be mobile
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Mobile Trending Questions

• What is the change in mobile behavior?

• Where is this change in behavior heading in the next year?

• What does this mean for my business?

• What changes can I expect in my customers?
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Mobile 20 Months Ago
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Mobile 20 Months Ago

• January 2011 - 8% of total traffic was mobile

• Weekends were 10% mobile

• Weekdays were 7% mobile

• 5% of the leads were from mobile

• According to IDC...

• The mobile phone market grew by 17.9%, mostly driven by 
smartphones

• Predicting growth through 2014, driven by smartphones
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Mobile in January 2010

• 1% of the traffic was mobile
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Mobile Last Month (August 2012)
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Mobile Last Month (August 2012)

• 28% of total traffic was mobile

• Weekends were 35% mobile

• Weekdays were 26% mobile

• 13% of the leads were from mobile*

• According to Nielsen (June 2012)...

• 54.9% of phones are smartphones (May was 50.4%)

• 2/3 of new mobile buyers are buying smartphones

* Not accounting for phone calls
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Mobile Last Month (August 2012)

• Traffic Sources for Mobile

• SEO for Mobile is Critical

• Customer Experience

• Integrated Experience

* Not accounting for phone calls
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Mobile in 2013

?
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Mobile in 2013

• Predictions from Trending

• by the end of 2013...

• 62% to 64% of weekend traffic will be mobile

• 46% to 47% of weekday traffic will be mobile

• Tablets will continue to grow
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What does this mean for your 
business?

• You MUST have a mobile solution

• A mobile app is not the answer

• Stop ‘focusing’ on desktop web experience and focus on 
‘mobile’ customer experience
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What does this mean to Delta?

• Our primary ‘focus’ is shifting from desktop experience to 
mobile experience

• Our focus is on generating leads on mobile

• Our focus is SEO on mobile

• Purposeful focus on...

• Solutions for smart phones

• Solutions for tablets
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How is mobile 
customer behavior 
changing in 2013?

• http://www.thinkwithgoogle.com/mobileplanet

• 94% look for local information

• 90% take action

• 96% research products

on

 th
eir smartphonelo

ok
 fo

r local inform

ation 

94%

ac
tio

n as a result

of
 th

ose people take

90%

or
 o

n
lin

e,

 after a local searchvi
si

t 
th

e 
bu

sin
ess, either in

-sto
re 

66%

MOBILE LOCAL

 Source: Google/Ipsos 2012

UNDERSTANDING 

MOBILE
CONSUMER
BEHAVIOR
Smartphones have become an 
indispensable part of our daily lives
and have transformed core consumer 
behavior. The growing use of 
smartphones to search, shop, keep 
entertained and look for local
information creates new opportunities
for marketers to reach the constantly 
connected consumer.

MULTI-TASKING
MOBILE & MEDIA

use their smartphone while
consuming other media

GENERAL USAGE

REACHING
MOBILE
CONSUMERS
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66%

research a product or service
on their smartphone

use their smartphone 
while listening to music

search as a result
of seeing an offline
ad (TV, magazine,

billboard, etc.)

make purchases
on their smartphone

MOBILE
SHOPPING

change their minds about buying a product while in 
store as a result of reseaching on their smartphone

use their smartphone 
while watching TV

noticemobile ads

only look at the
first page of

search results
on their phone

thinkwithgoogle.com/mobileplanet
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Delta’s New Mobile

Friday, September 7, 12



Delta’s New Mobile 
Demo
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Thank you!

http://www.facebook.com/DeltaMediaGroup
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